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Guitar




Carolan as a physical-digital hybrid

Fret-marker

Soundboard



Carolan as a fechnology probe

O In the luthier's workshop
O Visiting homes

0 Writing & recording

O Performing & learning

O On the road




Reflections

How a rich digital footprint adds value to a product
From owners to custodians
Multiple, personalised and contextual mappings

Fixed versus fluid links

Mementoes and proxies




Mappings, customisation and appropriation

Mutable links allow Immutable links

appropriation propagate content
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Harvested data Acknowledgement

Original adds value Appropriated gives credit Recursively
artefact artefact appropriated



Another view of hybridity

Goods

Things
you
own

Personal data

blends goods,

services and
experiences into
smart products

Experiences
Things you
remember

Services

Things
you
have
done
for you



Another view of hybridity
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Christmas with Artcodes




What our consumers did

Customise
digital
Total: 86

Share
calendar
Total: 51

Scan own calendar
Total: 196

Scan shared
calendar
Total: 42

Scan custom
physical Artcode
Total: 24



Broad customisation

Program Map content Physically wrap Decorate
Tailor Digitally wrap Assemble Craft
‘deep shallow deeps

Digital possibilities Physical possibilities



End-to-end customisation

Manufacturers Retailers Prosumers Consumers

Supply chain Consumption chain



A customisation map
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Family and friends sharing

Stakeholders
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Craft kit
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Media channel
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Hybrid products as co-created

Personal data powers
smarter, differentiated, adaptive
and intelligent products

Co-creating
Producers Value Consumers

Personal data captured from use
in the wild drives agile
design and production



Hylbrid products as socially connected products

Celebrity endorsed signature editions Reliced models



ldentifying brands and instances




From guitars on Facebook to the Facebook of guitarse

The Observer

Revealed: 50m
Facebook files
taken in record

data breach

® Whistleblower tells
of bid to influence votes

® Tech giant suspends
controversial data firm

Carole Cadwalladr
& Emma Graham-Huarrison

The data analytics firm that worked
with Donakd Trump's election team
and the winning Brexit campaign
harvested milllons of Facebook pro-
files of US voters, in one of the tech
W biggest ever data breaches.
and used them to build a powerful
software program to predict and
e chosces at the ballot box.
tlehlower has reveabed to the

box brid 2

Christopher Wy
with a Cambridge University aca-
demic tain the data, told the
Observer: “We exploited Facebook to
harvest milllons of people’s profiles.

nd built models to explodt what we

new ab
innerde
entire company was built on.”

Documents seen by the Observer,
and confirmed by a Facehook state
ment, show that by | 015 the com-
pany had tound out that information
had been harvested « n unprec-
edented scale. However, at the time
it faided to alert users and twok only
Hmited steps to recover and secure
the private information of more than
50 million Individuals.

The New York Times is reporting
thsat copies of the data harvested for
Cambridge Analytica could still be
tound anline; its reparting team had
viewed some of the raw data,

h

nalvytica

Files

Full interview
Whistleblower
Christopher
Whylic lifts

the lid

Cover story

New Review

Like or dislike
The algorithm
that reveals all
about you

Report, page 9

Facebook
How its

Observer
Comment, 44

The question of
fair and
fransparent use
of personal data

Especially across
mulfiple
custodians and
other
stakeholders



Perspectives on hybrid products

.. as physical-digital systems

.. as blending goods, services and experiences
.. as templates for co-creation

.. as being socially connected



